JUNE 30, 2025 // POSTILLION, AMNSTERDA

OO #HAmsterdamUncorked
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A WINE PROMNMOTION

EVENT PRESENTING
WINE REQIONS,
COUNTRIES & BRANDS
FOR PROFESSIOMNAL & corusunnERs

» Easy and ready to join

» Workshops, meetings, tastings and masterclasses

» 200 - 350 Dutch wuine professionals

» 150 consumers in the evening

» Wineshops, importers, sommeliers, press and bloggers
» Wine regions and labels from all over the world

» Located in Amsterdam, Postillon Convention Centre




WHEN: JUNE 30, 2025

Amsterdam Uncorked is a vibrant wine event with
international exhibitors for Dutch professionals during
the day and wuelcoming uﬁine-minded consumers in the
evening. This one day wuine fair experience gives wine
producing companies the opportunity to meet hundreds
of wine professionals in one iconic and very accessible

venue, Amsterdam Postillion Convention Centre.

This fair is organized by Pitch PR, number one marketing
and PR agency for the wine and drinks industry in The

Netherlonds.
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WE OFFER

Ximum exposure in event promotion
ssional location in Amster(?om

its from wuine buyers
» Decision making wuine importers

» Cooperation with sommeliers, retailers, journal
horeca buyers and bloggers

» Sepgrote class room for masterclasses and time sla
»‘eed-doting sessions

Full service organization

ine stockage before event

Attractive turn-key stand organization

» Professional visitors from all parts of the
» 20 years experience in event orgoni%g i

- » An affordable price to reach the moxin i n ‘of visitors

- | -
-"*'&r-&‘_*-_ e
AMSTERDA CORKED
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» Assistance for best hotel prices [
» White paper Dutch wine industry trends and figures



THE DUTCH AUDIENCE

The Netherlands is a very busy and booming country.

The NUetherlands is the 9th most wine drinking

country. Per capita vue drink a respectable 26.1 liters of wine per year.

Interest in wuines has increased the last years, especially during COVID-19, consumers are seeking for

higher ouality and premium wuines.

150 Restaurantsre decorated witbne or more Michelin Stareand nationally there areore than 160

specialized wuine bars —
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Consumers increasingly purchase wine online, an estimated 20% of total sales.

|
Specialized wuine !d spirit boutioues are gaining popularity, the market leader in wine chains has rec
more than SOOﬁhqsicol stores in the country.
e
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Supermarketswho stiI&eII the largest volume of wine, are reorganizing their assortment and are

becoming more involved focusing on price-ouality ratisustainability, packaging and storytelling.

AMSTERDAM UNCORKED
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THE DUTCH WINE BUYERS

-

importers, 25 large professional importers with 10 to 100 employees, one large chain UUIth on_'_ou_nd 500
wine shops, several smaller chains with 5 to 20 stores and a handful powverful supermarket chains wuith
a professional, experienced buying & category team. The international wuineries often see Dutch buyers

as only looking for ‘cheap wiines’, which is incorrect. Dutch wine buyers are wuell-informed, internationally
oriented and tougj-\

negotiators that alvwways look for the best price-guality ratio. Several premium

ing sales in The NUetherlands.
Y B

regions are increa

od onrd ouuesomeﬁuuines The number of food truck festivals keeps increasing and
; there are over 400 pecmllz‘ed food- ond wiine bloggers in The Netherlands. The Dutch are open for wines
I

from oII over the uubrld and on theshelf we find the most various wine selection in terms of origin. Both
I
European wines on_d overseas.

AMSTERDAM UNCORKED




OUR PROQRAM
(SUBJECT TO CHANQE)

10.00 aom Room open for exhibitors, everything ready and prepared
10.30 am » Small workshop: trends & figures Dutch wine market »

11.00 am Start tastings, professional session

17.30 pm €nd of professional session
18.00 pm » Open for wine consumers
21.00 pm » Closure

PAST & PRESENT EAHIBITORS
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AR Afl"i C«Eli WIME OF DUERO COMITE INTERPROFESSIONNEL
MOLDOYA DES VINS D'ALSACE SHERRY\\/]NES
i a R LT MADE TO VINOS DE JEREZ INTERNATIONAL WINE TRADERS

MOVE YOU
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OUR WIMNE FAIR,
LEAN & MEAN

After many years of experience in wine marketing and mediaq,
we notice that it is getting more difficult to gather a lot of

importers, buyers, press and sommeliers for a small or mid-

trdom Uncorked wuill give wineries from renovuned wine
regions from all over the world the opportunity to present
themselves in an informal, beneficial vuay. ot with a large,
commercial, countryuvuide focus, but region-specific so people are
able to discover wines in a relevant and efficient vway. We focus

on the wines, the future, the business and the conversion.

STERDAM UNCORKED
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LET'S GET THIS
‘EVENT UNCORKED!
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INTERNATIONAL WINE TRADERS
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Brand Promaotional Agenc



